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El punto de encuentro del Gran Consumo
Seuvilla, 26 y 27 de Octubre



alice

¢, Cual es el modelo del fabricante?
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alice

¢, Como ser rentable?
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alice

¢,.Demasiado stock?

¢, Donde estan
mis clientes?
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¢, Como llegar a mi consumidor?
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El punto de encuentro del Gran  Consumo Sevilla , 26 y 27 de Octubre
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¢, Qué esta pasando?
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MaHY EXCHANGEABLE BRANDS
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E-commerce una alternativa con mucho
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Volumen de ventas Comercio Electronico B2C

(millones A)
11193

Fuente: Nardqu  snghn M bhnm k c¢cd k' r Sdkdbnl tmhb bhnmdr x k>r RF
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Productos y servicios comprados online en Espana

N° medio de articulos por

comprador
Billetes de transporte 50,4 4,3
Reservas alojamiento 2,6
Entradas a espectaculo 4,4
Ropa y complementos 17,8 53
Electrénica 4,8
Libros 4,5
Servicios de Internet 2,5
Alimentacion y bazar 20,7

Serv, financieros y seguro
Alquiler de coches y motorn
Software
Electrodomesticos y hogatr
DVD/musica/videojueg,form,fisica
Juegos de azar/ concurso
DVD/musica/videojueg,form,digital
Red social de pago

Otros

N,s/n,c

Estudio sobre Comercio Electrénico B2C en Espafia Octubre 2010 Fuente:ONTSI
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Alice , el partner online que las marcas necesitan

"The eventuality is a one-on-one
relationship with every consumer,

THE WALL STREET JOURNAL

TUESDAY, JANUARY 12, 2010 ~ VOL. CCLV NO. ¢

and obviously e-commerce needs

sn ad ~ ahf o qgs Alice announces eCommerce storefronts

for CPG manufacturers

New Web Sales Option For Household Goods

21 Enero, 2010 - AdAge

Bob McDonald, Chairman-CEO
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effectiveggreat ROl and very

efficientcto talk directly to

O2y adzyY S Na

29 Febrero, 2010 - AdAge
Mark Addicks, CMO

General
Mills
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packs an average of 10.5 items per box, worth an average of $48.

Makers of household products like diapers and deterg eagerto

The pany, based in Mi ‘Wis_, has about 72 employees.

build links more directly with consumers, are about to get another
option for selling their goods online. Alice.com, a privately held
start-up that already runs an online market for household items,
plans to unveil a new service Tuesday providing merchandising,
ck==out “nd shipping servicer for companie~ that vwnt to sell
Pruus cts Faough th2ir o vn Wel sites.

Alice com’s expanded tools for manufacturers follow an-
nouncements in recent months by Wal-Mart Stores Inc. and Wal-
green Co. that they are increasing their online selling capabilities.
Procter & Gamble Co, the world’s biggest consumer-products
company, owns a small stake in Ocado, a British online grocer.

The field is stll Quixotic. P&G Chief Execu-
tve Robert McDonald said in August that the company r
had onlv abou: $500,000 in online sales, a small portion

Household products rep a small but growing slice of online
sales. Last year, household-product sales over the Internet totaled
about $10 billion, up from $4 billion in 2003, according to esti-
mates by market-research firm Nielsen Co. That compares with an
estimated $361 billion in overall online sales in 2009. Growth is
held bast by th= ~ost ~{ shipping bv™ bw f>w-vilue it="xs and
"s€ inc o rende e of <% )pping at se P.a dihcoont1notufa rers’
sites.

Alice com, named for the perky maid on “The Brady
Bunch,” gets around those problems by offering many different
products on one site and by making shipping free for consumers.
The company began selling household products ranging from laun-

dry detergent to diapers to moisturizers in June. More
1 than 100 c -product panies sell p
through the site, with products from leading manufactur-

Mills listed.

@
of its .m v .al re venue of $79 billion. But companies are al l c e ers including P&G, L'Oreal SA, Unilever and General

accelerating their investments in Intemnet selling because

it provides direct access to consumer data, a gold mine

that has long been conmolled by retailers. With retail- L
ers aggressively developing and promoting private-label

products that compete with brand names, getting first-hand infor-
mation about shopping habits has become even more important to
manufacturers.

“Think about all the pressure [consumer-product makers]
are under, from media frag ion to retailers ping their
own brands,” says Robert Tomei, president of consumer and shop-
per insights for research firm Information Resources Inc. “They’re
Incine tha ahility ta maintain their hrand smine thic is 2 wav tn

“To date, there hasn’t been a workable e-com-

J merce option for manufacturers, because consumers

aren’t willing to shop across dozens of different man-

ufacturer sites in order to fill their shopping basket,” says Brian
Wiegand, co-founder and CEO of Alice.com.

Alice com will have shipped nearly one million boxes in

2010, according to estimates by Allen Johnson, a research director

for market-research firm AMR Research. Mr. Johnson estimates

that traffic to Alice.com by September reached nearly the same

traffic levels of major grocers’ Web sites Kroger.com and Safeway.

ram
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La venta directa al consumidor es una tendencia
en auge

& NikeStore

- — ADDTO CART

SONY sonystyle
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| Los fabricantes estan
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A al mundo online
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DHJANA: el primer Limited Edition 100% AAA

| Haga clic aqu

A PIDA SUS CAPSULAS

A SU SERVICIO

[ HAGA CLIC

LAS MAQUINAS

N
) &S .é : 4

" '
< et e %/
e e
) N & ) A
2

7

LY

DESCUBRA NUESTRAS FAMILIAS AROMATICAS
HAGA CLIC

EL CLUB NESPRESSO ECOLABORATION NOTICIAS
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La venta directa no funciona para productos de

gran consumo

Los consumidores quieren todos sus productos en una unica compra

1 Www Qe ~
L - by = e = -

leche.com Leche Checkout Envio

2 www Qe = :
& . o = & = @

desodorante.com Desodorante Checkout Envio

3 — 7
Junb i

. - oo - ! g - .-
detergente.com Detergente Checkout Envio
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- sites Carritos Checkouts Gastos

de envio
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Un pedido compartido solucionaria el problema
Los consumidores demandan una buena experiencia de compra

leche.com desodorantecom  detergente.com
X v 3

Y
el R A - By

1 Compra 1 Checkout 1 Envio 1 Pedido
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¢, Qué te ofrecemos?

Alice es una plataforma de servicios tecnoldgicos, logisticos y de marketing
gue permite a la marcas gestionar una relacion 360° directamente con sus
consumidores
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¢, Qué no somos?

/ FABRICANTES\

d--
DISTRIBUIDORES PLATAFORMAS E -COMMERCE
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Alice.es una solucion integral

Una plataforma de e- commerce creada para las marcas de gran
consumo

wDisefnopersonalizado
wGestiénde contenidos
wHosting

wAtencidonal cliente

wPlataformade pago
EStore wCuotasde tarjetasde crédito
wReporting yAnalisis

Logl'stica wRecepciory preparacionde pedidos
- _ wCertificacionesle auditoria
Distribucion wPackaging

wControl delotes
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Las marcas mas importantes del mundo estan

utilizando Alice.com
Mas de 600 marcas de gran consumo Yya usan nuestra plataforma

H@ P&G w gﬁﬁm-mmgﬁﬁwvmt
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‘ Sign up for an Account Login iy Basket (0)

alice storefront
TO DORITOS.COM >

IMAGINE SOMEONE BRINGING YOU DORITOS
EVERY TIME YOU PRESSED A BUTTON.
FOR THOSE WITH LOUSY IMAGINATIONS, SEE BELOW.
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Doritos Doritos
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DORMTOS® DORITOS® DORMTOS® DORITOS®
Nacho Cheese Flavored Tortilla Cool Ranch® Flavored Tortilla Spicy Nacho Flavored Tortilla Spicy Sweet Chili Flavored
Chips Chips Chips Tortilla Chips
11.50z 1150z 1150z 1150z
1 6.6.8 8 1 1 6. 6.8 .8 ¢ 1 6. 5.8 6 1 1 6.8 8.8 ¢

Storefront con diseno personalizado




Facebook Store a medida

21



